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Project Details
So-What? Why our project is important.

01



➔ SafeChatSV: online chat platform for domestic violence survivors

➔ Critical Customers: those who have experienced or are experiencing 

domestic violence

[Source: savechatsv.org]
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20 people per 
minute experience 
domestic violence 
in the US (NCADV)

Target age 
range: 18 to 24 

(planstreet)

Some Statistics…



The Problem Statement

➔ Problems:

◆ Portability: difficult to navigate on a mobile device

◆ Functionality: some website functions can be more user friendly

◆ Marketing: SafeChatSV needs a larger social media presence

➔ SafeChatSV + SCU team’s solutions = bigger impact on the Silicon Valley 

community of domestic violence survivors

“ ”
ENGR 110 11/29/22



Motivation & Background

Main Goal: advance the user experience for 
survivors on SafeChat SV

Our Motivation:

● Share this resource to a larger audience
○ Reach more survivors

● Create an efficient mobile site

Background:
● Impact on community
● Relevance with COVID-19

ENGR 110 11/29/22



Customer Needs

Portability: mobile accessibility vs. larger technology
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Functionality: efficient website visit

Marketing: more information on SafeChatSV’s 
resources



Project Body
Project Specifications & Design Process
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Final Design Decision

Mobile version for 
SafeChat SV

Portability Functionality
Improve website 

navigability

Marketing
Increase social media 

presence
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Our Ideation Process

ENGR 110 11/29/22

Solely focusing 
on portability

Further research 
& partner 

discussion

Addition of 
functionality and 

marketing 
branches



Project Specifications

- Spacing
- Simplicity
- Drop-down 

Buttons

Portability Functionality
- Browser History
- Emergency Popup
- Slider SMS 

Promotion

Marketing
- 2 Instagram Posts
- Instagram Reel
- Personal 

Promotions
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1. Emergency Escape Popup

AfterBefore



2. Home Page

AfterBefore



3. Resource Page

AfterBefore



1. Browser History Popup



2. Emergency Popup



3. Text SMS Promotion on Website



3. Text SMS Promotion on Website



1. Instagram Posts





2. Instagram Reel

https://docs.google.com/file/d/1BCND18kJ4JcLG--Q2th3d-QcwLGPNNip/preview


3. Personal Promotion

- Each member re-posted this post on their 
personal accounts

- Total: 1,256 views total



Challenges & Analysis

- Implementing 
wireframes

Portability Functionality
- Navigating Wordpress
- Limited customization
- Memory

Marketing
- Reaching target 

audience (privacy 
concern)

- Posting Schedules
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Project Reflections

03
Concluding remarks on our project results
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Primary Issues

- Portability: difficult to navigate on a mobile device

- Resolved: Figma Wireframes

- Functionality: some website functions can be more user friendly

- Resolved: Widget Updates

- Marketing: SafeChatSV needs a larger social media presence

- Resolved: Increase in Instagram activity & promotions
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Reflections

Project Accomplishments:

- Portability → increased simplicity and user experience

- Functionality → enhanced website functions

- Marketing → more people in the silicon valley know about SafeChat SV

Overall, we believe that we have made an impact on the community at large and 

amplified the influence of SafeChat SV.
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Recommendations
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- Implement more code into WordPress site

- HTML for customization

- APIs for functionality

- Focus on business hour implementation + visuals

- More potential resources

- Track followers activity on social media accounts

- What times are they most active?



CREDITS: This presentation template was created by Slidesgo, and 
includes icons by Flaticon and infographics & images by Freepik

Thank you!
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http://bit.ly/2Tynxth
http://bit.ly/2TyoMsr
http://bit.ly/2TtBDfr
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